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Il How social media is changing cardiology
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Human beings are social creatures, and in fact need social interactions to maintain a healthy life and mind. The earliest
methods of communicating across great distances used written correspondence delivered by hand from one person to an-
other are letters. The earliest form of postal service dates back to 550 B.C. The environmental and genetic factors contribute
to social media use. One- to two- thirds of variance in social media use is attributable to additive genetic traits; unique and
shared environmental factors account for the remainder of variance.*®

After the first super computers were created in the 1940s, scientists and engineers began to develop ways to create networks
between those computers. The earliest forms of the Internet, such as CompuServe, were developed in the 1960s. From the
first recognizable social media site, Six Degrees, via LinkedIn, YouTube to Facebook and Twitter became available to users
throughout the world. LinkedIn represent a professional platform. Twitter is a micro blogging site and is one of the most com-
monly used forms for this medium. The technology is rapidly evolving and the sharing of medical scientific information is
moving from print and on-site presentations to digital online publication (webinars, etc.). Social media is the ideal platform for
this development, and cardiology is a leader in this form of communication.

The patients are very active on social media, and the numbers of electronic patients continues to grow. The internet use is
not limited to the millennial generation, more than two-thirds of all seniors go online every single day and more than half of
these seniors go online in order to access health information. Users who Tweeted about cardiovascular disease were more
likely to be older than the general population of Twitter users and less likely to be male. A growing percentage of patients use
social media for health-related reasons. These effects will contribute to a better understanding of potential benefits and chal-
lenges for both patients and healthcare professionals, but also other healthcare actors.

Healthcare providers, medical institutions, medical societies, scientific journals and clinicians are recognized great potential
for use of social media to improve health outcomes. The use of social media by cardiologists has increased substantially in
recent years. While personal use is more common, approximately two-thirds of cardiologists interact with various social
media platforms. For example, some cardiologists use social media to promote positive health behaviors, debate health care
policy, network with colleagues, and to educate their patients, peers, and students. Specific Twitter cardiovascular journal
clubs (#Heart_BMJ, #HeartJC), societies (#escardio, #£ESCCongress), and hospitals (#MayoClinicMinute) have become well
established.

Itisimportant to understand how to use social media in cardiovascular care: engaging directly with patients about a particu-
lar disease process, treatment options, and cardiovascular care, it should be provided generally and not specific to a particu-
lar patient; provide timely and credible information and disease-specific education to patients as well as colleagues; share
medical information and disease-specific knowledge with colleagues around the world, develop a network to engage with
colleagues and discuss best practices; market- share your expertise and abilities with the world, establish a national/interna-
tional reputation and influence policy and practice guidelines.

Uses of social media in interventional cardiology, heart failure and cardiac rehabilitation improved patient outcomes and
reduced financial burden of CVD on health systems. Social media have positive impact in both the primary and secondary
prevention of cardiovascular diseases.

Social media opens the opportunity for fast- sharing of information, but no ideal process has been defined. This is leading to
an increased number of posts, which unintentionally expose personal data, and once shared it can spread around the globe
in seconds. We should protect data from “third parties” (#ProtectMyData). There are some points that we have to keep in mind
when using social media: best practice, strive accuracy, never identify a patient, ask permission, assume beneficence, be
respectful.

The future of cardiovascular care will be transformed by advances in artificial intelligence, digital health technology and
mobile devices as a means to prevent and treat heart disease. Cardiologists don't have to wait until major meetings to discuss
new ideas, and now we have entire world. Social media is where we need to be.
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